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Meeting Leader:  Welcome to the first Accessibility Twin Cities MeetUp for 2020.  We are excited to have 

you here.  We have some people online and some people in our office here.  Tonight, we will talk about 

making social media accessible.  This was the number one topic that was requested.  This is the first time 

we have talked about social media.   

 

Is there anyone who is here for the first time?  I'll make you introduce yourself and tell us what you do 

because I'm curious.   

 

[People introducing themselves.]   

 

Meeting Leader:  Tech systems sponsored our Global Disability Awareness.   

 

Welcome.  Do I have this angled right, Andy?  Tonight, we have a guest with us.  It's not our normal 

members talking tonight.  It's someone that's active in social media and talking about the journey to 

accessibility.  We have Sarah who is the marketing manager here in town for the Brave New Workshop.  I 

have some friends who were in that from the [70's?]  It's great to have you here.   

 

Sarah:  I'm a native New Yorker.  I have lived in Minnesota for four years.  I started as a performer and 

realized I didn't like that and now I'm in digital marketing, specifically social media marketing.  I'm at the 

Brave New Workshop and have been there for four months.   

 

Meeting Leader:  I'm excited to have Sarah with us because a lot of people are usually from a big corporation 

so I thought this would be fun!   

 

The reason we aren't in the section we were last time is because that is now going to be holding a company.  

We are in the cafe area.  We are trying to make it possible for people with us via live stream to have a 

better interactive look at what we are presenting and we will hopefully upgrade the equipment this year.   



 

I think we are ready to hit the content.  Thank you to our sponsors.   

 

Announcements.  We have done the welcome to the new members.  We are seeing a lot of new members 

this year.  We have seen a lot of activity between December and January.  We want to thank United Health.  

We have gained so much momentum last year that we started asking for help paying for it.  Before, WeCo 

had funded it, but now we are getting contributions from sponsors.   

 

The program lineup for the spring.  We meet every other month.  It's the last Monday of every other 

month.  Programming begins about 6 p.m.  You can come about 5:00 or 5:30 to meet and talk to people.  

The cafe is open earlier if you need it.   

 

The next one we have coming up in March will be the Art of the [inaudible.]  Since I started in accessibility in 

2008, the biggest question I get all the time is "How do I write [inaudible]?"  We'll talk about that.   

 

And what is the next topic we have?   

 

Speaker:  [Inaudible.]   

 

Meeting Leader:  Part 2 of the process of accessibility.  We might switch that because we wanted to bring in 

someone to talk and he's not available -- if we have people who want to propose topics, we are looking at 

some.  Some from Bill Tyler [sp?] from United Health.  And that will be in early June because everyone will 

be out of town the last week of May for the holiday.   

 

We didn't plan the entire year this year.  Last year, we did plan.  But this year, we wanted more flexibility 

because we have so many new members.  If something sparks an idea tonight and you want to contribute -- 

this is a resource for everyone.   

 

The transition to paid membership.  When you sign in for the meetup, you get a 60-day trial period.  That 

gives you a chance to see if it works right for you and the individual membership is $50 per year.  You can 

pay per [inaudible] and that's $20.  If your company wants to be a corporate sponsor, we are asking for a 



sponsorship fee of $500 for the year and people who work for that company can come for free for that year.  

That has worked well for us.   

 

It's by no means going to cover all the costs, but it will be [robust?]  We have two staff that works on this.   

 

Any questions or any updates that anyone else wants to make?  Anything online Andy?   

 

We'll get right into the presentation.  Sarah and I will cover "Making Social Media Accessible."  I do the 

social media for WeCo.  I actually have a degree in communications.  I didn't do the social media when I 

started the company, but taking that over has been a joy for me because my background is writing.  Figuring 

out how to get people to read really short things is fun.   

 

I thought about how to explain this and thought about it from the perspective of those of us who actually live 

with disabilities.  We'll start with the framework of what applies to any social media and then global 

requirements for the user's perspective.  This is less about where to find the alternative text box, and more 

about principles and concepts.  Because I am pretty sure you all know where those features are on social 

media.  If you don't, I'm happy to talk to you about it after the meeting.  Then, Sarah will talk about making 

the transition to accessible social and then we'll talk about some great resources you can take home and use.   

 

This is us looking really good.  [On screen.]  [Joking.]  I look like I have a fan blowing on me.  [Laughing.]   

 

Basics of social media.  I need the slides because this is off the top of my head.  Basically, there are some 

really easy things you can do.  Some of these things are things that Sue Anne [sp?] and her team advise our 

clients to do on websites.  But one basic thing to do is to make sure there's some sort of contact 

information on your social media page in case someone is having trouble accessing it.  This could be you 

personally or it could be a department.  But make sure to brief that other person at the other end of the 

phone line or email.  We have done this before, advising to put a contact there, and then someone doesn't 

know how to respond to them.  So that's important.   

 

Be sure to include both phone and email.  I know within our own staff, we have people that would much 

rather talk to you on the phone because email is problematic for them.  We have people who have speech 

impediments who would rather email, on the other hand.   

 



A lot of us get into our social media shell and we don't realize that sometimes people find our Twitter feed 

and they want to call us.  It's been helpful to us, making our contact information more accessible.   

 

The different -- I knew the next question would be, "Where do I put this stuff?"  This is our corporate 

LinkedIn page.  I went into "About Us" and the email and phone number is right there in that box so it's 

easier.   

 

This gets to be a little dicey because there's not a lot of real estate there for you to put the information in.  I 

looked at Facebook, Instagram, Twitter.  They all have banners.  Twitter has an easy email button you can 

use.  There isn't tons of room, so for us to even get in there -- it wasn't going to fit.  So, I put it right down 

to email and phone number.   

 

Any questions or thoughts?   

 

This one I thought was interesting.  [On screen.]  Some of these ideas I got from a group of digital 

technologists who work for government.  I never thought of it this way.  It's to make sure you duplicate all 

your posts across all the channels.  That might contradict what some people say about social media 

management.  We do it at WeCo simply because I'm so busy and I manage it.  But what I didn't think about 

is that that information might be reachable to someone because they can do Twitter but Facebook might be 

an [inaudible] to them.  So, doing it across duplicate channels ensures you reach people regardless of 

disability level.   

 

We took threads off our website years ago because we were told that's no longer cool.   

 

Speaker:  What do you mean by "threads"?   

 

Meeting Leader:  A box that shows all your social media streaming.  We took the box off and some testers 

and staff said they were sad it wasn't on there.  People who live with disabilities can find that thread on your 

website which is an easy way to access what you are doing on social media.    

 

Provide email digests of posts.  I'm a late baby boomer and I have a lot of friends that are older.  They 

almost exclusively follow social media by email digest.  It's interesting.  They never go into the page.  When 

I ask, they say "It's just too much static.  I just want to know what you are doing and what my son is doing 



and I just get a digest of the people I'm interested In."  This is the demographic we are attempting to reach, 

who are experiencing a lot of disabilities as they age.   

 

Put social media links on your website.  Those are there, but often they aren't labelled.  So, someone with a 

screen reader can't identify what they are, so label those.   

 

These things are basic, but I hope it gives you some perspective about how these might impact someone with 

a disability.   

 

This one was [inaudible.]  Connect your social media to the social media support.  You can connect it to 

you but there is also a fantastic resources in almost every form of social media for accessibility.  So why not 

make that available?  Again, you can do that in your banner.  We haven't done that because I would rather 

have people talk to me if it's inaccessible because I really want to make sure we are responsive to that and 

also it teaches us a lot.  But if it's something you don't feel equipped to handle, you can [route?] them to 

Facebook or Twitter accessibility and so on.  And email is also a good idea.   

 

Good content management.  If you are a social media manager, this is probably something you agonize over 

more than anything.  I know I do.  I look back at a post and see what it is that sparks people.  It's never 

anything where I'm using a lot of technical terms.  It's basic things most of us are taught about social media.  

Acronyms.  Avoid making assumptions.  Use clear writing.  Don't clutter.  I always look at my posts and try 

to think about -- a class I took in college only had 9 English literature geeks in it.  We would have one 

sentence on the board and take the whole class time to make it more concise.  I kind of do that with my 

social media posts.  We are just trying to draw people in.  We all have limited attention spans.   

 

I really liked this picture.  I searched in public images for third-party content.  It's a picture of someone 

trying to blowtorch a giant chain.  "If you can't vouch for its accessibility  . . . " [Reading quote.]  Most of 

what we post about has to do with accessibility.  But if you are linking to something blatantly inaccessible, 

you might want to put a comment there that it's not accessible so someone knows what to expect if they 

click on it.   

 

If someone can't create something that's accessible, find someone who can and post their information.  We 

don't always have that luxury, but we are starting to have that choice more and more.   

 



Global requirements.  These are broken down by user.  We talk about our staff and testers at WeCo as 

non-visual users.  They will need an alternative text or caption.  There are growing number of social media 

platforms.  This is a Twitter box.  It shows what that Edit box looks like.  You click on Alt and write the 

description.  A lot of formats like Twitter are making this really easy for us.  But before we had this, we 

simply write a description in parentheses in the post so someone who is a non-visual user or low vision user 

has that information.   

 

With videos, audio descriptions or transcripts are a good idea if you are able to do that.  Some videos don't 

require that.  WCHE [sp?] has some good standards for that.  The audio descriptions are really good for 

people who can't see to know what's not detectable in the dialogue, like if someone is walking across the 

room to open a door.   

 

Users who live with deafness or hearing challenges.  Video captioning is a must.  It's no longer cool to use 

auto captions and not correct it.  There was a period there where people didn't know how to use it but -- I 

went in and redid our YouTube captions.  But now we use CaptionAccess for all video captioning.  It 

doesn't break the bank.  There are a lot of good people out there doing it and it's not very expensive.   

 

Make sure you are using high-quality sound because if someone is hard of hearing, it really does help to have 

higher quality sound.  And caption tools suggested were Overstream, Caption Tube and MaGpie.  The state 

of Minnesota recommends MaGpie.  There are lots of things to choose from.   

 

Cognitive users are always the challenge that people don't get.  A lot of times I hear from clients "I don't 

really worry about cognitive" but that's a tough category because it involves good content management.  I 

like this picture because I felt like this earlier today.  I'm going through a difficult depression right now and I 

tried to answer client emails and help staff and all this stuff is swirling in my head.  This is how it feels to me.  

If I read something and it's clearly written and easy to understand, it's much more manageable.   

 

Also, visuals help.  If I am doing social media and linking to another article and the image doesn't really give 

any meaning to the social media feed, I swap out that image for something I think will give more meaning.  

Because as someone with a cognitive disability I rely on visuals a lot for being able to understand things.   

 

Recaps and digests.  Digests for things like Twitter chats or recaps of your feed are helpful because for some 

of us, if we can just sit down and read something rather than watching it in a stream, it's a lot easier.   

 



Mobility challenged users.  I learned the most about this through research.  Make links easy to reach.  Don't 

bury them behind a million hashtags because if someone has a hand tremor or very little fine-motor 

movement, scrolling can tire them out.  YouTube players and keyboard-speech recognition accessibility.  

Keyboard controls don't always recognize YouTube controls.  I sent this to Chad at Dragon Naturally 

Speaking who lives with limited fine-motor skills.  I asked "Is this true?  What's your experience?"  He said 

he can reach them with keyboard navigation but dragging them is [inaudible.]  There's something about 

YouTube players and keyboard speech recognition accessibility.  A fix would be a YouTube wraparound so 

the user doesn't have to turn captioning [on?  off?].   

 

That's me.  I am switching with you.  [Laughing.]   

 

Sarah:  I'm Sarah Emerson.  I'm the marketing manager at the Brave New Workshop.  We are a satirical 

comedy theatre, founded in 1958.  We are starting our 62nd season.  We are opening our shows this 

Thursday.   

 

Two other portions of our business.  We also have corporate training and work with companies to change 

mindset through improv and we teach individuals to find good through improv.  I sat in on a class with a 

group of 20 people living with multiple sclerosis and we had a big improv party.   

 

Through those three portions of our business, we all share the same goal.  The Brave new Workshop's goal 

is to [Inaudible.]  We do that through the rules of improv.  "Jump in."  That means if you see someone 

needing help or something is missing or not working, you just jump in.  You might not be comfortable, but 

you started it.   

 

"Yes, and."  Improv is a team.  If you are a partner on stage, your idea is to say "yes, and" and make the 

other person look better.   

 

I've started to get a grasp on what our company does.  I looked at the 62 years and tried to figure out where 

we are dropping the ball.  I had the honor of meeting Lynn and her team at WeCo in December and it 

clicked that is where we are missing the piece.  Accessibility and technology has changed a lot since 1958.  

We are an arts organization, so our budget is small.  So how do we share transformative laughter with 

everyone?  We found social media is a great tool to start with.  Our budget is small and we are a small 

team.  So, I like social media because it's a timeline-based platform.  If you are jumping in and not perfect 

right away, you post and then the next day you post and you get better as time goes on.   



 

What we do to get down to the nitty gritty of applying accessibility to social media.  This was called "Getting 

Plowed."  A lot of marketing materials had actors drinking in the snow.  It's important for me to get the 

story across and also really nailing the punchline.  We focus mostly on Facebook, Twitter and Instagram.  In 

2019, we relied on the automatic alt tags that Facebook created.  Our captioned here would have said 

something like "Our last chance to get plowed . . . "  The alt text Facebook created was [inaudible.]  That 

excluded people with screen readers getting the joke.  It was important to me to go in and create the alt tag 

to describe this image.   

 

We are really starting to tackle the challenge of accessibility and we are realizing how easy it is and we're 

really happy about it.   

 

We keep captioning to two sentences.  "Last chance to get plowed."  It would also say the information 

about the show and then the short link and we always describe where the link will go.  Buy your tickets, see 

the schedule.  We like to describe the link where it's going before it's clicked on.  And hashtags are all at the 

bottom so they don't clutter the screen readers.   

 

That's it.  That's me.  [Laughing.]   

 

Meeting Leader:  Thank you Sarah.  It was fun to hear how you kind of come to the recognition -- and a lot 

of us do when we realize automatically generated alt text is really lacking.  The day might come when that 

changes.  I really think the day will come when all these things we teach people to do by hand will be 

automatic but we aren't quite there yet.  It's great to hear how that transition happened for you.   

 

Here are some brief resources.  I drew a lot of research tonight from Improving the Accessibility in Social 

Media in Government Toolkit.  I thought it was excellent.  It really hit the nail on the head.  It was easy to 

get in there and get information.  I wasn't aware of digital.gov before.  People are working on digital in 

government and pooling their resources.   

 

We will release this month, an accessible social media series on WeCo's Accessibility Blog.  A lot of what I 

talked about will be recapped and expanded on.  And our website is theweco.com.  You can sign up for the 

blog.   

 



What I make sure I'm doing all the time is just go to the specific social media platform and look at what they 

have for accessibility.  I think LinkedIn has been our biggest challenge.  They aren't quite there, not quite 

that caught up.  But I remember when Facebook was awful and that's gotten much better and so has 

Twitter.   

 

Be mindful that these platforms are evolving and changing all the time.  What you learn about accessibility on 

the platform might be true this week but not the next week.  We try to keep an eye on that here at WeCo 

and push that information out in our social media or blog.   

 

Any ideas or thoughts?   

 

Speaker:  Have you had experience with live streaming or Facebook Live?  [Inaudible.]   

 

Meeting Leader:  The question was about whether we have had experience with Facebook Live and live 

streaming.  We have talked about doing that here at WeCo but we have not actually done it -- partially 

because we move really slow.  If we can't do something fully accessible, we can't do it.  Our live streaming 

just for this via Zoom took us a few years, and hiring Andy, to make happen.   

 

Has anyone on the call or in the audience done live streaming via Facebook?   

 

Speaker:  I've done some live streaming.  I always had someone in the comments section answering 

questions, like Andy is here.  [Inaudible.]  Doing captions.  That's just off the top of my head.  It's a good 

challenge -- a really good question.   

 

Meeting Leader:  We have done a lot of [inaudible] to get this company going.  I remember the early days.  

We didn't have money to spend on captioners and we were interviewing people who were hard of hearing 

and deaf and we were doing training where we were kind of like, we were captioning in text boxes of 

GoToMeeting.  You can do stuff.  We got very crafty.  It's nice to not have to do that but you can get 

crafty.   

 

If you can find users who live with disabilities, and ask them how it works for them, then you have a clue 

before you -- in this day and age, we are all afraid to do anything because people are calling us out on 

everything, especially with a state agency.  I was with MDOT for years so I remember that well.   



 

Are there any questions?   

 

Speaker:  A non-visual user [Inaudible.]  I didn't like it [Inaudible.]  I was doing a demonstration [Inaudible.]   

 

Meeting Leader:  We just met a client who knew it.   

 

That's the big program for tonight.  [Laughing.]   

 

[Applause.]   

 

There's pizza.  For those of you who were [Inaudible] you missed the pizza.   

 

Thank you for coming.  We hang out and chat for a little bit.  Thank you for everyone who attended online.  

We appreciate it.   

 

Speaker:  [Inaudible.]   

 

Meeting Leader:  Yes.   

 

[End of meeting.]   


